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Abstract 

This study examines the "disenchanting" effect of globalization on local cultures from an anthropological perspective. Although 

globalization is often presented as a new phenomenon, the process of destabilizing cultural authenticity actually dates back to the 

efforts of 19th-century ethnologists to define and describe the "other". The fact that anthropologists turned the information they 

obtained by entering the most private spheres of the societies they studied into a "commodity" for their own academic careers 

ignited an ethical debate. Today, this situation has evolved beyond an individual academic endeavor into a global systemic 

problem. 

The most prominent result of the globalization process is the radical change in the relationship established with space. The 

expansion of geography and the permeability of borders have, ironically, diminished the individual's place in the world. As Stuart 

Hall also noted, a "world of signs" without a center has emerged ; while individuals seem to belong everywhere, they are left with 

a pain of "homelessness-displacement" brought about by belonging nowhere. Human agency has become ineffective in the face of 

the speed and intensity offered by the global system, and the individual has ceased to be the subject of their own geography. 

Mass media, especially television channels broadcasting via satellites, have made borders mentally meaningless. The privacy of 

the home has been destroyed, and the outside world (the global center) has penetrated even the most private spaces. While 

individuals think they are watching the whole world on screen, they are actually consuming a constructed reality presented to 

them. Humans, stumbling under this "information bombardment," are detached from their own reality and try to forget today by 

remembering the past. This tight bond between media, power, and ideology paralyzes the individual's capacity to construct their 

own world. 
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Introduction 
In recent years, the concept of globalization has begun to occupy a 

significant place in the terminology of many scientific disciplines, 

particularly political science, international relations, sociology, and 

economics. Important translated works on the subject have been 

published in Turkey, and noteworthy original publications 

expressing local perspectives, albeit few, have also 

emerged. Despite this, while the concept of globalization is 

mentioned haphazardly by various circles, the academic and 

intellectual engagement with this vital process in Turkey remains 

insufficient. However, it can be argued that Turkey is perhaps one 

of the countries most prone to attempts at rendering the concept of 

globalization non-functional by devaluing it through non-expert 

circles, a fate shared by many concepts that require rigorous effort 

to understand and analyze. 

As with every discourse and phenomenon, there are both 

proponents and critics of globalization. The richness of the concept 

in terms of its content and effects provides ample data for both 

perspectives. This ongoing debate, involving diverse viewpoints 

from different fields, appears likely to persist for a considerable 

time. Therefore, rather than making definitive judgments, this 

paper aims to contribute to the subject from an anthropological 

perspective. 

Within the context of locality, culture, or tradition, this study 

focuses on whether globalization is possible and how socially and 

economically underdeveloped or developing countries, stateless 

societies/communities, and immigrant groups might be affected by 

a global acculturation process. It will examine their potential 

positions and the contributions they might make to this 

process. Additionally, the study seeks to explore which societies or 

groups might be influential or undertake significant roles within a 

potential ―global culture‖. 

It must be emphasized, first and foremost, that no society or culture 

has the luxury or the chance to remain outside the effects of 

globalization. For this reason, it is appropriate to examine the 

positions of societies and cultures within this process and the 

potential impacts of these positions. As will be discussed in the 

following pages, in today’s world, where individuals are 

increasingly crushed under the weight of information transmitted 

every moment through global media, the question of which 

societies and cultures contribute to this information and which ones 

begin to lose their internal dynamics and become marginalized is 

directly related to their socio-economic and political standing. In a 

globalized world, cultural productivity cannot be expected under 

this information bombardment from countries or stateless 

communities that are economically unproductive and 

technologically—and thus politically—dependent on external 

forces. Consequently, despite all discourses of ―tolerance‖ toward 

multiculturalism and diversity, I am of the opinion that the 21st 

century will be a period in which cultural inequalities become most 

visible. 

Incompatible! Two Concepts: Culture and Globalization 

To further elaborate on the subject and begin discussing the 

questions posed above, it is useful to clarify what we mean by the 

concepts of culture and globalization, which appear to be 

somewhat incompatible in terms of their content. One of the most 

striking features of human life is the extraordinary similarities in 

the ways different societies sustain life, alongside their profound 

differences. In anthropology, this duality of similarity and 

difference—the primary focus of socio-cultural anthropology or 

ethnology—is expressed through the concept of culture. On one 

hand, culture evokes a fundamental similarity among humans in 

the sense of a shared product possessed by all people as equals; on 

the other hand, it points to differences between human groups as it 

encompasses specific skills and knowledge shaped by the 

environmental structure of the particular society into which 

individuals are born. 

It should be stated immediately that in our era, where 

communication technology has reached its peak and no 

undiscovered place remains in the world, a "pure," entirely unique 

culture does not and cannot exist. However, every culture 

In societies like Turkey, which construct modernization through the desire to "resemble the white man," this process has given rise 

to profound unproductivity and loss of identity. While new generations code resembling their own roots (fathers, grandfathers) as 

"backwardness," they imitate the Western lifestyle only through consumption patterns. This emulation is an external mimicry 

performed with the ambition of gaining "prestige" rather than a creative synthesis. In Dominique Schapper's terms, this process 

carried out under the name of "civilization" has resulted in the disparagement of the local and the emergence of a "grey" human 

typology. 

The most concrete indicator of cultural erosion is the impoverishment of language. The ability of a villager living in harmony with 

nature to define fifteen different shades of green in nature with separate names is proof of their organic bond with that geography. 

However, the homogenizing global culture has destroyed this linguistic richness and condemned individuals to shallow concepts. 

The death of words and nuances of color actually means the narrowing of that person's world and intellectual horizon. 

Loss of merit and nepotism in the social structure are the institutional reflections of cultural unproductivity. Using networks of 

belonging instead of rising through merit has brought about an ethical collapse. In the analysis based on Paul Lafargue's work 

"The Right to Be Lazy," it is emphasized that this right is misunderstood in the context of Turkey. While Lafargue opposes 

excessive work, in local reality this situation has turned into "unproductive inertia" and the desire to live off the labor of others. 

The disenchantment of culture is not an end, but a warning about the individual's loss of control over their own labor and world of 

meaning. While globalization markets locality as a "color," it destroys its spirit. A real space of cultural existence is only possible 

with the construction of a local agency that is free from mimicry, capable of thinking with its own concepts, and assumes the moral 

responsibility of production. 
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possesses distinguishing elements such as language and religion, 

along with differences stemming from the conditions in which it is 

produced, reproduced, and lived. Alongside similarities acquired 

through comparable socio-economic and ecological factors, every 

culture also harbors differences from others originating from these 

distinct conditions. These similarities/differences and the mysteries 

surrounding them, which form the core interest of socio-cultural 

anthropology, do not imply that one culture constitutes the origin 

of another, nor do they assign a value suggesting one culture is 

superior or inferior to others. 

The "originality" and "mystery" arising from differences, which 

have become a significant focus of social sciences in recent years, 

are not criteria for a culture being under- or over-

developed. Rather, they act as a kind of "enchantment" that reveals 

a culture's uniqueness and distinctness in certain aspects. The most 

important factor that makes culture worthy of anthropological 

interest and offers diverse perspectives to anthropologists is this 

very enchantment or, so to speak, privacy. Nevertheless, humans 

also share common cultural values. As culture itself is a shared 

product of all humans, it signifies a fundamental 

commonality. However, this study will primarily focus on the 

impact of the globalization process on these cultural differences. 

Among numerous definitions in social science literature, culture is 

famously defined by E. B. Tylor as "that complex whole which 

includes knowledge, belief, art, morals, law, custom, and any other 

capabilities and habits acquired by man as a member of 

society". This concept of culture, which forms an "original" 

structure, is not easily reconcilable with the concept of 

globalization. Globalization brings with it the homogenization of 

diversities, the bridging of distances, and the "stripping of the 

capacity to bestow meaning and identity from the land where other 

people continue to dwell". While culture (in the sense of tradition) 

references the past and a limited geography to reproduce itself, 

globalization targets a supra-cultural or cross-cultural arena, even if 

it does not explicitly deny local differences in its discourse. 

Nevertheless, it must be remembered that globality is a process that 

must be considered in all cultural studies. Even the most "isolated" 

culture is now shaped by transnational or trans-border factors. The 

degree to which any given culture is affected by these socio-

economic and technological factors depends on the general 

conditions surrounding that culture. From an economic and 

technological standpoint, it is an undeniable fact that globalization 

affects the lives of all people worldwide, from the Amazon 

rainforests to Japanese cities. While this process negatively 

impacts the lifestyle of certain societies, it offers new opportunities 

to others. 

Furthermore, globalization carries significant economic, political, 

and cultural dimensions alongside ethical dilemmas and 

problems. While it has relatively positive effects on human rights, 

global risks such as nuclear threats and potential environmental 

disasters are also shared globally. As the world shrinks through 

mass media and transportation, an industrial venture in Taiwan can 

directly affect the center of England. For instance, rising oil prices 

may save the economy of oil-exporting Trinidad while proving 

disastrous for oil-importing Barbados. People almost everywhere 

demand and unconsciously consume the same items, from 

communication tools and music to clothing and food. However, it 

should not be forgotten that this "consumption paradise" can create 

"portable hells" for its uninvited visitors. 

A clear example can be seen in the proliferation of mobile phones: 

the radiation from base stations installed haphazardly in Turkey, 

the life-threatening interference with medical equipment in 

hospitals due to unconscious mobile phone use, and fatal accidents 

on intercity buses are just a few such instances. Zygmunt Bauman's 

statement that "globalization divides as much as it unites" aptly 

describes how the cultural structure, evolving in a spiral with the 

economic structure, is affected by globalization. In other words, in 

a global process, while people become structurally 

(technologically, economically, informatically) interdependent, 

they drift apart culturally (emotionally, psychologically). 

The prevalence of mass media and the countless options they offer 

on every subject largely render human agency ineffective. Many 

aspects of human life are determined by these apparatuses, often 

without the individual's awareness. People or machines whom the 

individual does not even know decide how they spend their 

leisure—and even all of their—time at home or at work. The 

privacy of the home, where individuals feel safe and reproduce 

themselves, is disappearing. In traditional societies, people had a 

very small geography. They knew this limited geography well, 

cultivated it according to their needs, and reproduced 

themselves. Since they mastered the knowledge of their 

environment to the extent of their needs, their self-confidence and 

thus their joy of life increased. However, as geography expands, 

people feel smaller, lose their joy of life, and become 

unhappy. Globality brings homelessness and displacement despite 

geographically and quantitatively encompassing the entire world. 

Culture, which constitutes our daily life or "knowledge of life," 

remains local despite all influences and maintains its original 

integrity and distinctiveness to a certain extent within a specific 

geography. Despite the reality that this locality and the cultural 

diversity tied to it cannot be static, I believe the idea of guiding 

change and preserving cultural diversity as much as possible 

should not be ignored. While there are objections to the idea that 

globalization will create a monolithic culture, the signs confirming 

this idea are more numerous. Theoretically, localities are not 

destroyed or denied in a global world order/disorder. In fact, local 

structures are even supported in their self-reproduction to the 

extent they are stripped of their internal dynamics. The frequent 

invocation of concepts such as cultural identity, ethnicity, and 

locality in recent years partially confirms this. 

However, this is only one side of the truth, and these discourses are 

not verified in practice. Localities, ethnic groups, and identities are 

reproduced more as commodities. They are treated as places for 

tourists to visit and as exotic visual material for the media. A 

significant proof of this is the double-standard attitude of American 

and European countries toward ethnic conflicts in the Middle East 

and the Balkans. Despite declarations from various international 

organizations regarding the necessity of recognizing the cultural 

rights of certain ethnic groups, the continued supply of weapons to 

sovereign states for use against those same groups is evidence of 

this. This issue becomes even clearer when we consider it in 

connection with the international position of capital and mass 

media. 

Globalization and Mass Media 
It is an established fact that the globalization process is largely 

mediated through mass communication tools. Television channels 

broadcasting via satellite have, to a great extent, rendered national 

borders transparent, thereby facilitating the circulation of global 

information and imagery beyond the control of local or national 
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authorities. This situation has fundamentally breached the privacy 

of the home—traditionally a sacred and secure space for cultural 

reproduction—by bringing the "outside" (the global center) directly 

into the most intimate spheres of life. 

Mass media do not merely transmit information; they also 

disseminate the cultural values, lifestyles, and ideological 

constructs of the global center. As the world shrinks through these 

digital and visual networks, individuals in the periphery find 

themselves in a state of constant exposure to the cultural hegemony 

of the center. This exposure often leads to a weakening of local 

identities and the erosion of the individual's agency. People 

become passive recipients of an endless stream of information and 

entertainment, which is often disconnected from their own social 

and geographical realities. 

Furthermore, the "information bombardment" facilitated by global 

media creates a paradox: while individuals have access to a vast 

quantity of data, this abundance often leads to confusion and a 

sense of powerlessness rather than empowerment. As noted by 

media critics, the concentration of media ownership in the hands of 

a few global corporations means that the "constructed reality" 

presented to the masses is aligned with specific economic and 

political interests. Consequently, the individual’s capacity to 

construct an independent world of meaning is paralyzed, as they 

are compelled to navigate a world defined by the signs and 

symbols of the global market. 

The impact of mass media on identity is particularly profound in 

societies undergoing rapid modernization. The allure of the global 

lifestyle, as portrayed on screen, often leads to a disparagement of 

local traditions. This results in what can be termed a "crisis of 

belonging," where individuals strive to emulate a globalized ideal 

that is fundamentally detached from their local roots. This struggle 

between the "central" global identity and the "peripheral" local 

identity is a defining feature of the cultural landscape in the era of 

globalization. 

In Lieu of a Conclusion: Some Thoughts on the Case of Turkey 

In societies like Turkey, which have constructed their 

modernization process through the desire to "resemble the white 

man," this process has resulted in profound unproductivity and a 

significant loss of identity. Newer generations often categorize 

conforming to their own roots—such as the lifestyles of their 

fathers or grandfathers—as "backwardness," choosing instead to 

imitate Western lifestyles solely through consumption 

patterns. This emulation is far from a creative synthesis; rather, it 

manifests as a form of external mimicry driven by the ambition to 

acquire "prestige". Carried out under the guise of "civilization," as 

Dominique Schapper terms it, this process has led to the 

disparagement of the local and the emergence of a "gray" human 

typology. 

The most concrete indicator of this cultural erosion is the 

impoverishment of language. The ability of a villager living in 

harmony with nature to define fifteen different shades of green 

using distinct names is evidence of their organic bond with that 

specific geography. However, the homogenizing influence of 

global culture has systematically dismantled this linguistic 

richness, condemning individuals to a world of shallow 

concepts. The death of these words and color nuances effectively 

represents the narrowing of the individual's worldview and 

intellectual horizon. 

Furthermore, the loss of meritocracy and the prevalence of 

nepotism in the social structure serve as institutional reflections of 

this cultural unproductivity. The practice of utilizing networks of 

belonging rather than rising through merit has precipitated an 

ethical collapse. An analysis of Paul Lafargue’s work, The Right to 

Be Lazy, reveals that this concept has been profoundly 

misunderstood within the Turkish context. While Lafargue argued 

against the dehumanizing nature of excessive labor in 19th-century 

France, in local reality, this "right" has been distorted into an 

"unproductive inertia" and a desire to live off the labor of others. 

The disenchantment of culture is not an end in itself; it is a critical 

warning regarding the individual's loss of sovereignty over their 

own labor and their world of meaning. While globalization markets 

locality as a mere "color" or exotic aesthetic, it simultaneously 

hollows out its spirit. A genuine space for cultural existence can 

only be achieved through the construction of a local agency that is 

free from mimicry, capable of thinking with its own concepts, and 

willing to assume the moral responsibility of production. 

BIBLIOGRAPHY 
1. Ahıska, M. (1995). Globalization and media 

[Küreselleşme ve medya]. Birikim, (71/72), 12-17. 

2. Althusser, L. (1989). Ideology and ideological state 

apparatuses [İdeoloji ve devletin ideolojik aygıtları] (Y. 

Alpözge, Trans.). Istanbul: İletişim Publications. 

3. Bauman, Z. (1999). Globalization: The human 

consequences [Küreselleşme: Toplumsal sonuçları] (A. 

Yılmaz, Trans.). Istanbul: Ayrıntı Publications. 

4. Eriksen, T. H. (1995). Small places, large issues: An 

introduction to social and cultural anthropology. 

London: Pluto Press. 

5. Eriksen, T. H. (1999). Culture terrorism: An 

anthropological perspective [Kültür terörü: Antropolojik 

bir bakış] (A. Ersoy, Trans.). Istanbul: Yapı Kredi 

Publications. 

6. Giles, J., & Middleton, T. (1999). Studying culture: A 

practical introduction. Oxford: Blackwell Publishers. 

7. Gupta, A., & Ferguson, J. (2002). Space, culture, and 

identity: A critique of cultural anthropology [Mekan, 

kültür ve kimlik: Bir kültürel antropoloji eleştirisi] (G. 

Gürsel, Trans.). Istanbul: Metis Publications. 

8. Halimi, S. (2000). The New Dogs of Order (Düzenin 

Yeni Bekçileri). İstanbul: Evrensel Publications. 

9. Hall, S. (1998). Culture, media and "built-in" 

politics [Kültür, medya ve "yerleşik" siyaset] (L. 

Alpözge, Trans.). Istanbul: Kabalcı Publishing. 

10. Hall, S. (1999). Ideology, culture, politics [İdeoloji, 

kültür, politika] (K. İnal & İ. Akça, Trans.). Ankara: Ark 

Publications. 

11. Ingold, T. (1998). Companion encyclopedia of 

anthropology: Humanity, culture and social life. London: 

Routledge. 

12. King, A. D. (1998). Culture, globalization and the 

world-system [Kültür, küreselleşme ve dünya sistemi] 

(Ü. H. Yolsal, Trans.). Ankara: Bilim ve Sanat 

Publications. 

13. Küçük, M. (Ed.). (1999). Media, power, 

ideology [Medya, iktidar, ideoloji] (M. Küçük, Trans.). 

(2nd ed.). Ankara: Ark Publications. 



Copyright © ISRG Publishers. All rights Reserved. 

 DOI: 10.5281/zenodo.18113193   
405 

 

14. Lafargue, P. (2015). The right to be lazy [Tembellik 

hakkı] (V. Günyol, Trans.). Istanbul: İş Bankası Kültür 

Publications. 

15. Nyang, S., & Mazrui, A. A. (et al.). (2002). Is 

globalization a deception? [Globalleşme bir aldatmaca 

mı?] (H. Karakaş-Keleş, G. Tunalı-Koç et al., Trans.). 

Istanbul: İnkılab Publications. 

16. Tomlinson, J. (1999). Globalization and 

culture [Küreselleşme ve kültür] (A. Ekmekçi, Trans.). 

Istanbul: Ayrıntı Publications. 

17. Tutal, N. (2001). Culture in the grip of globalization and 

localization [Küreselleşme ve yerelleşme kıskacında 

kültür]. Doğu Batı, (15), 32. 

18. Wells, A. (1984). Contemporary sociological theories. 

Santa Monica, CA: Goodyear Publishing. 

 

 

 


