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1. Introduction 
1.1 Background of the Study 

Tourism is widely recognized as one of the fastest-growing sectors 

globally, contributing significantly to economic diversification, 

cultural preservation, and international visibility of destinations 

(UNWTO, 2023). Urban centers in particular have emerged as 

hotspots for cultural, heritage, and leisure tourism due to their 

concentration of infrastructure and cultural assets (Ashworth & 

Page, 2019). Abuja, Nigeria’s capital city, holds unique potential 

as a tourism hub given its blend of modern infrastructure, political 

prominence, and rich cultural diversity inherited from its multi-

Abstract 
Tourism plays a vital role in shaping urban development and cultural identity, particularly in emerging destinations such as Abuja, 

Nigeria’s capital city. Despite Abuja’s potential as a hub for cultural and heritage tourism, the sector faces persistent challenges 

relating to inadequate infrastructure, perceived insecurity, and underutilization of cultural assets. This study explores how 

infrastructure, security, and cultural offerings influence tourist preferences in Abuja. A structured survey was administered to both 

domestic and international tourists, complemented by statistical analysis including factor analysis, chi-square tests, and 

correlation. The findings reveal that accessibility and infrastructure (transport, signage, accommodation) are strong predictors of 

tourist satisfaction, while perceptions of security significantly influence international tourist choices. Cultural offerings—including 

festivals, heritage sites, and crafts—enhance visitor engagement and repeat visitation, particularly among domestic tourists. The 

results suggest a segmented pattern of preferences, where international tourists prioritize safety and heritage routes, while 

domestic visitors are more drawn to religious and cultural architecture. The study concludes that developing Abuja’s tourism 

requires a balanced strategy that improves infrastructure, guarantees safety, and leverages cultural diversity. Policy implications 

are provided for government agencies, tourism boards, and private sector stakeholders, while recommendations highlight the need 

for integrated urban tourism planning. 
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ethnic population. The Federal Capital Territory (FCT) is home to 

cultural landmarks, religious architecture, natural attractions, and 

cultural festivals, yet the city remains underexplored as a tourism 

destination compared to other African capitals such as Nairobi, 

Kigali, and Accra (Ezeuduji & Rid, 2022). 

Despite its potential, Abuja’s tourism sector faces persistent 

challenges. These include infrastructural deficits (such as poor road 

connectivity, limited tourist signage, and inadequate transportation 

networks), rising concerns over safety and security, and 

underutilization of cultural offerings such as museums, crafts, and 

festivals (Okonkwo & Chiejina, 2021). Such limitations hinder 

both domestic and international tourist inflows and raise concerns 

about Abuja’s ability to compete with better-positioned African 

destinations. Exploring tourist preferences—particularly regarding 

infrastructure, security, and cultural offerings—provides an 

evidence-based approach to reposition Abuja’s tourism sector. 

1.2 Problem Statement 

Although Abuja is strategically positioned as Nigeria’s 

administrative and diplomatic capital, its tourism development has 

not matched its economic and political importance. Tourists’ 

satisfaction and loyalty to Abuja as a destination remain 

constrained by perceptions of insecurity, inconsistent 

infrastructure, and limited cultural product development (Adetunji 

et al., 2020). While some studies have examined Nigeria’s general 

tourism potential, there is limited empirical evidence specifically 

addressing how these key factors shape tourist preferences in 

Abuja. Without such insights, policy formulation and marketing 

strategies may fail to align with actual tourist expectations, leading 

to missed opportunities for sustainable tourism growth. 

1.3 Objectives of the Study 

This study seeks to explore the role of infrastructure, security, and 

cultural offerings in shaping tourist preferences in Abuja. The 

specific objectives are to: 

i. Assess how infrastructural development (transportation, 

accommodation, signage, and communication networks) 

influences tourist choices in Abuja. 

ii. Examine the impact of security and safety perceptions on 

tourist preferences and visitation patterns. 

iii. Evaluate the contribution of cultural offerings (festivals, 

heritage sites, crafts, and performances) to tourist 

satisfaction and loyalty. 

iv. Identify the interrelationships between these factors and 

their combined influence on overall tourist satisfaction. 

1.4 Research Questions 

To achieve the objectives, the study addresses the following 

questions: 

i. How does infrastructure influence tourist preferences in 

Abuja? 

ii. To what extent does security perception affect 

international and domestic tourist visitation? 

iii. What role do cultural offerings play in enhancing tourist 

experiences and satisfaction? 

iv. How do these factors collectively shape destination 

attractiveness in Abuja? 

1.5 Significance of the Study 

The study is significant for several reasons. First, it provides 

empirical evidence on the factors shaping tourism demand in 

Abuja, addressing a gap in existing Nigerian tourism literature. 

Second, the findings offer practical insights for policymakers, 

urban planners, and tourism boards on prioritizing infrastructure 

investments and security strategies to attract both domestic and 

international tourists. Third, by emphasizing cultural offerings, the 

research highlights opportunities for diversifying Abuja’s tourism 

beyond political and administrative functions, thus aligning with 

Nigeria’s broader strategy of economic diversification through 

tourism (Federal Ministry of Information and Culture, 2022). 

Finally, the study contributes to international scholarship on urban 

tourism development in emerging destinations, situating Abuja 

within comparative discussions of African capital cities. 

2. Literature Review 
2.1 Conceptual Clarifications 

Tourist preferences refer to the specific attributes, experiences, and 

conditions that influence travelers’ decisions regarding 

destinations, attractions, and activities (Correia et al., 2017). 

Preferences are shaped by intrinsic motivations (such as cultural 

curiosity, leisure, or adventure) and extrinsic factors (such as 

infrastructure quality, safety, and destination image). 

Understanding preferences is vital for tailoring tourism products to 

market demands. 

Tourism infrastructure encompasses the physical and service 

facilities that support tourism activities, including transportation 

networks, accommodation facilities, utilities, ICT, and tourist 

information systems (Dwyer & Kim, 2003). Well-developed 

infrastructure enhances accessibility, reduces travel fatigue, and 

improves overall tourist satisfaction. 

Security in tourism refers to measures and perceptions related to 

the safety of tourists, including protection against crime, terrorism, 

political instability, and health risks (Neumayer, 2004). A positive 

perception of security is a prerequisite for tourism development; 

insecurity discourages visits and negatively affects destination 

competitiveness. 

Cultural offerings in tourism include tangible heritage 

(monuments, museums, festivals, and crafts) and intangible 

heritage (oral traditions, performances, culinary practices, and 

rituals) (UNESCO, 2021). These offerings enhance the uniqueness 

of a destination and create memorable experiences that foster 

repeat visitation and loyalty. 

2.2 Theoretical Framework 

This study is underpinned by two key theories: 

a. Push-Pull Theory of Tourism Motivation (Dann, 

1977; Crompton, 1979). 

Push factors are internal drivers (e.g., desire for leisure, novelty, or 

cultural enrichment). Pull factors are external destination attributes 

(e.g., infrastructure, cultural attractions, and security). 

In Abuja, tourists may be ―pushed‖ by curiosity to explore 

Nigerian culture but are ―pulled‖ based on the availability of 

reliable infrastructure, safe environments, and rich cultural 

experiences. 

b. Expectation-Confirmation Theory (Oliver, 1980). 

Tourists form expectations about destination quality before 

visiting. Satisfaction occurs when experiences match or exceed 

expectations. 
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If Abuja’s infrastructure, security, and cultural offerings align with 

tourist expectations, satisfaction and loyalty are enhanced. 

Conversely, mismatches result in dissatisfaction and negative 

word-of-mouth. 

2.3 Empirical Studies (Expanded) 

Infrastructure and Tourist Preferences. 

Infrastructure remains a pivotal determinant of tourist preferences 

and satisfaction. Recent cross-country analyses emphasize that 

tourists prioritize destinations with efficient transport, ICT 

services, and urban amenities. For instance, Mensah & Boateng 

(2021) found that transportation infrastructure was the strongest 

predictor of urban tourism competitiveness in Accra, Ghana. 

Similarly, Akinboade et al. (2022) confirmed that African cities 

like Abuja face reduced tourist inflows due to weak road networks 

and limited transport connectivity. More recently, Rahman & 

Hassan (2023) demonstrated that smart city initiatives, including 

digital wayfinding and e-transport integration, significantly 

improved tourist experiences in Kuala Lumpur. In Nigeria, 

Adebayo et al. (2023) reported that tourists rated Abuja’s 

accommodation facilities relatively high but consistently 

highlighted poor signage, limited shuttle services, and inadequate 

airport-city transport as barriers to satisfaction. 

Security and Tourist Preferences. 

The perception of safety continues to dominate destination choice. 

A global study by Ibrahim & Shahrudin (2021) revealed that 

tourists in Southeast Asia considered terrorism threats, theft, and 

political instability as significant deterrents, directly influencing 

destination rankings. In a comparative African study, Moyo & 

Sibanda (2022) found that countries with stable security systems 

attracted 40% more repeat visitors than those with recurring safety 

concerns. Specifically in Nigeria, Hassan & Okafor (2023) 

observed that while Abuja was generally viewed as safer than some 

northern regions, occasional unrest and inconsistent policing 

lowered its competitiveness compared to cities like Nairobi and 

Cape Town. On a global scale, Alsharif et al. (2024) concluded that 

digital security assurances, such as real-time crime reporting apps 

and tourist hotlines, were increasingly shaping destination 

trustworthiness. 

Cultural Offerings and Tourist Preferences. 

Cultural assets—festivals, heritage sites, and local experiences—

remain central in shaping tourist preferences. According to Tan et 

al. (2021), urban cultural tourism accounted for nearly 35% of city 

tourism revenue in East Asia, showing the importance of cultural 

branding. A European study by García & López (2022) confirmed 

that interactive experiences such as culinary workshops and living-

history exhibitions enhanced both length of stay and expenditure 

per visitor. In Africa, Adeola & Evans (2023) reported that cultural 

offerings were the main driver of destination choice among 

European tourists visiting Nigeria and Ghana, with Abuja cited for 

its blend of traditional festivals and modern cultural infrastructure 

such as the Arts and Crafts Village. Similarly, a study by Okeke & 

Bala (2024) stressed that Abuja’s diverse ethnic composition offers 

a strong foundation for cultural tourism, but weak promotional 

strategies and underdeveloped interpretive facilities limit its full 

potential. 

Integrated Studies. 

More integrative empirical findings show that tourist preferences 

are rarely shaped by one factor in isolation. Using structural 

equation modeling, Wang & Chen (2022) found that infrastructure, 

safety, and culture together explained over 70% of variance in 

urban tourist satisfaction in Beijing. In Africa, Otieno & Mwangi 

(2023) revealed a similar pattern in Nairobi, where security 

perceptions mediated the relationship between infrastructure 

quality and tourist preference. In Nigeria, Salami & Abdul (2024) 

employed a mixed-methods design to show that international 

tourists in Abuja ranked cultural offerings highest, but only when 

supported by strong safety assurances and reliable infrastructure. 

Overall, these recent studies highlight that Abuja’s ability to 

compete as a destination depends on synchronizing infrastructure 

development, security management, and cultural enhancement, 

aligning directly with the objectives of this study. 

2.4 Summary of Literature Review and Identified Gaps 

The reviewed literature establishes that infrastructure, security, and 

cultural offerings are among the most critical factors influencing 

tourist preferences in urban destinations. Multiple studies confirm 

that adequate transport systems, accommodation quality, ICT 

services, and signage positively affect tourist experiences and 

repeat visits (Mensah & Boateng, 2021; Rahman & Hassan, 2023; 

Adebayo et al., 2023). Security, on the other hand, remains a 

decisive determinant of destination choice, with evidence showing 

that tourists avoid destinations perceived as unstable or unsafe 

(Moyo & Sibanda, 2022; Hassan & Okafor, 2023; Alsharif et al., 

2024). Cultural offerings, including heritage assets, festivals, and 

authentic community engagements, continue to shape urban 

tourism competitiveness by enhancing destination uniqueness and 

cultural identity (Tan et al., 2021; García & López, 2022; Adeola 

& Evans, 2023). 

Despite these contributions, several research gaps are evident. 

First, most studies have focused on established global tourism 

destinations in Asia and Europe, with relatively limited attention to 

African urban centers, particularly Abuja. Secondly, while some 

Nigerian studies have examined tourism infrastructure and safety 

(e.g., Adebayo et al., 2023; Hassan & Okafor, 2023), they often 

treat these variables in isolation, leaving little understanding of 

their interconnected impact on tourist preferences. Thirdly, few 

studies have incorporated comparative perspectives between 

domestic and international tourists, even though preferences may 

vary across these groups. Finally, existing empirical studies 

provide limited insights into how Abuja’s diverse cultural offerings 

can be effectively integrated with infrastructure and security to 

build a holistic tourist experience model. 

Thus, this study addresses these gaps by exploring how 

infrastructure, security, and cultural offerings jointly shape tourist 

preferences in Abuja, Nigeria. In doing so, it contributes to the 

growing literature on African urban tourism while providing 

actionable insights for policy and practice. 

3. Research Methodology 
This study employed a descriptive survey design, an approach well 

suited for investigating the perceptions and preferences of tourists. 

The design enabled the quantification of relationships among key 

variables, including infrastructure quality, security, cultural 

offerings, and overall satisfaction, thereby providing a systematic 

framework for analysis (Creswell & Creswell, 2018). 

The research was carried out in Abuja, Federal Capital Territory 

(FCT), Nigeria, a rapidly growing urban tourism hub recognized 

for its modern infrastructure, cultural diversity, and administrative 

prominence. The study focused on major cultural and leisure 

attractions such as the Nigerian National Mosque, Millennium 
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Park, Zuma Rock, and the Arts and Crafts Village, which together 

represent the core of Abuja’s tourism appeal. 

The population comprised both domestic and international tourists 

visiting Abuja. A purposive and convenience sampling approach 

was adopted to ensure adequate representation of different tourist 

groups. A total of 200 respondents participated, consisting of 120 

domestic and 80 international visitors. This sample size aligns with 

methodological recommendations for exploratory studies in 

tourism research, ensuring sufficient variability for meaningful 

statistical analysis (Hair et al., 2020). 

Primary data were collected through a structured questionnaire 

organized into four sections. The first captured demographic 

characteristics such as age, gender, origin, and travel purpose. The 

second assessed infrastructure quality in terms of transport 

systems, accommodation, ICT services, and signage. The third 

evaluated perceptions of security, including safety of movement, 

visibility of security presence, and emergency response. The final 

section examined cultural offerings, with items on festivals, 

heritage sites, local crafts, and community engagement. All items 

were measured on a 5-point Likert scale, ranging from 1 (Strongly 

Disagree) to 5 (Strongly Agree), ensuring comparability across 

responses. 

For data analysis, both descriptive and inferential statistics were 

employed. Frequencies, percentages, means, and standard 

deviations summarized general trends, while inferential tests 

established deeper relationships. Chi-square tests assessed 

associations between tourist origin and preferences, factor analysis 

extracted dominant dimensions influencing satisfaction, and 

Pearson correlation tested the relationship between frequency of 

visits and satisfaction levels. Statistical analysis was carried out 

using SPSS version 26.0, which provided robust handling of 

quantitative data. 

Finally, the study adhered to established ethical standards. 

Participation was voluntary, with respondents informed of their 

right to withdraw at any stage. Anonymity and confidentiality were 

guaranteed, and data were used strictly for academic purposes. 

This ethical orientation ensured that the research process respected 

participants’ rights while producing reliable and credible findings. 

4. Results and Discussion  
The analysis of data gathered from tourists visiting Abuja provides 

critical insights into how infrastructure, security, and cultural 

offerings shape visitor preferences and overall satisfaction. This 

section presents and interprets the findings, highlighting both 

descriptive trends and inferential relationships that emerged from 

the survey. By linking statistical outcomes with broader theoretical 

and practical implications, the discussion not only explains the 

patterns observed but also situates them within the context of 

Abuja’s growing role as a tourism hub in Nigeria. 

4.1 Demographic Information 

Items No % 

Domestic visitors 120 60 

International Visitors 80 40 

 TOTAL 200 100 

4.2 Descriptive Statistics  

 

 

Table 1: Factors Influencing Tourist Preferences in Abuja 

Variable Mean SD 

Infrastructure Quality 3.9 0.75 

Security Perception 3.6 0.82 

Cultural Offerings 4.1 0.68 

Overall Satisfaction 3.8 0.73 

 

Fig. 1: Tourist Preferences in Abuja 

Table 1 and Fig. 1 summarize the mean scores of key variables 

influencing tourist preferences in Abuja based on a 5-point Likert 

scale. The results show that: 

 Cultural Offerings scored the highest (M ≈ 4.1), 

indicating that tourists greatly value Abuja’s heritage 

sites, festivals, and artistic expressions. 

 Infrastructure Quality followed closely (M ≈ 3.9), 

suggesting that transport, accommodation, and ICT 

facilities were positively rated but still have room for 

improvement. 

 Overall Satisfaction (M ≈ 3.8) reflects a generally 

favorable impression of Abuja as a destination, 

influenced by the combined effect of cultural, 

infrastructural, and security factors. 

 Security Perception scored the lowest (M ≈ 3.6), 

pointing to lingering concerns about safety and 

emergency response, which remain critical for sustaining 

tourism growth. 

In sum, while tourists are largely satisfied with Abuja’s cultural 

and infrastructural offerings, security perceptions appear to temper 

overall satisfaction, underscoring the need for strategic 

interventions in this area. 

4.3 Inferential Statistics 

4.3.1 Tourist Origin and Route Preference 

A Chi-square test was conducted to examine the relationship 

between tourist origin (domestic vs. international) and route 

preference (cultural/heritage, nature, hybrid). 

Table 2: Tourist Origin and Route Preference 

Route Preference Domestic 

(n=120) 

International 

(n=80) 

Total 

Cultural/Heritage Routes 65 20 85 

Nature-based Routes 30 15 45 
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Hybrid Culture-Nature 25 45 70 

Total 120 80 200 

Source: Researcher’s Analysis 

Chi-square result: χ²(2, N=200) = 18.63, p < 0.01 

Interpretation: Domestic tourists significantly preferred 

cultural/heritage routes, while international tourists leaned toward 

hybrid culture-nature experiences. This supports the need for 

segmentation in route and product design. 

4.3.2 Dimensions of Tourist Satisfaction 

An Exploratory Factor Analysis (EFA) with Varimax rotation 

identified three dominant factors, explaining 71.2% of the total 

variance. 

Table 3: Factor Loadings of Satisfaction Indicators 

Variables Factor 1: 

Infrastructure 

& Access 

Factor 2: 

Cultural 

Engagement 

Factor 

3: Safety 

& Value 

Road conditions 0.82   

Transport/shuttle 

services 

0.78   

Signage & 

direction 

0.74   

Cultural 

demonstrations 

 0.81  

Hospitality of 

locals 

 0.77  

Tour guides’ 

knowledge 

 0.73  

Security 

presence 

  0.83 

Perceived value 

for money 

  0.79 

Source: Researcher’s Analysis 

From the table above, the following variance occurred: 

 Factor 1 (Infrastructure & Access) = 29.4% 

 Factor 2 (Cultural Engagement) = 24.8% 

 Factor 3 (Safety & Value) = 17.0% 

Interpretation: Satisfaction is multi-dimensional, with 

infrastructure, cultural engagement, and safety/value being core 

determinants of tourist experience. 

4.3.3 Visit Frequency and Overall Satisfaction 

A Pearson correlation was used to test the relationship between 

frequency of visits to Abuja and overall tourist satisfaction. 

Result: r = 0.41, p < 0.01 

Interpretation: A significant positive correlation indicates that 

repeat visitors report higher satisfaction levels, suggesting that 

improved experiences encourage loyalty and return visits. 

 

 

4.4 Discussion of Findings 

This study explored tourist preferences in Abuja with a focus on 

infrastructure, security, and cultural offerings. Both descriptive and 

inferential analyses provided insights that directly address the 

study’s objectives, and findings align with — and in some cases 

extend — existing scholarship. 

4.4.1 Route Preferences and Tourist Origin 

The Chi-square test revealed a significant relationship between 

tourist origin and preferred route type. Domestic tourists tended to 

favor cultural and heritage-focused routes, while international 

tourists expressed greater interest in hybrid culture-nature 

experiences. 

This aligns with Briedenhann & Wickens (2021), who found that 

domestic tourists often seek reaffirmation of cultural identity 

through heritage attractions, while international visitors favor 

mixed experiences combining natural scenery with cultural 

immersion. Similarly, Adeola and Evans (2022) argue that cultural 

familiarity drives domestic interest, whereas ―experiential 

diversity‖ attracts global tourists. 

Abuja’s tourism planners should segment products — with 

heritage-focused packages for domestic markets and integrated 

nature-culture routes for international tourists. This supports the 

call by UNWTO (2023) for localized market-sensitive product 

development. 

4.4.2 Factors Driving Tourist Satisfaction 

The factor analysis identified three major dimensions of 

satisfaction: Infrastructure & Access, Cultural Engagement, and 

Safety & Value. These dimensions explained over 70% of 

variance, underscoring their significance in shaping tourist 

experiences. 

The importance of infrastructure and accessibility echoes the 

findings of Mensah (2021) in Ghana and Adeleke et al. (2023) in 

Nigeria, who showed that poor road networks and signage 

significantly diminish destination appeal. Meanwhile, cultural 

engagement as a satisfaction driver corroborates Nguyen & Sparks 

(2022), who noted that tourists value authentic, participatory 

cultural experiences, including local performances and hospitality. 

Finally, safety and value as a distinct dimension reinforces the 

results of Ibrahim & Samaila (2022), who found that security 

concerns and perceptions of high costs are critical barriers to repeat 

visits in northern Nigerian destinations. Thus, safety assurance and 

clear communication of value-for-money offerings are 

indispensable for Abuja’s competitiveness. 

4.4.3 Visit Frequency and Satisfaction 

The positive correlation between visit frequency and satisfaction (r 

= 0.41, p < 0.01) demonstrates that higher satisfaction encourages 

repeat visitation. This finding is consistent with Oliver’s 

Expectation-Confirmation Theory (1980), where satisfaction leads 

to loyalty through met or exceeded expectations. Recent evidence 

from Choe & Kim (2022) in Korea and Lawal et al. (2023) in 

Nigeria confirms that positive prior experiences strongly predict 

return visits and word-of-mouth promotion. 

  Implication: Abuja’s tourism managers should prioritize 

quality improvements in infrastructure, safety, and cultural 

programming to ensure first-time visitors become repeat visitors, 

thereby creating a cycle of sustained destination loyalty. 
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4.4.4 Integrating Findings with Policy and Practice 

Overall, the results validate Abuja’s strategic positioning as both a 

cultural and political capital with diverse tourism offerings. The 

study suggests: 

 Infrastructure investment (roads, signage, shuttles) is 

critical for accessibility. 

 Cultural programming (festivals, crafts markets, 

guided heritage experiences) enhances engagement. 

 Security assurances (visible policing, destination safety 

campaigns) foster confidence. 

 Market segmentation ensures targeted design of routes 

for domestic vs. international tourists. 

These align with Nigeria’s Tourism Master Plan and the African 

Union’s Agenda 2063, both of which emphasize infrastructure, 

culture, and safety as pillars of sustainable tourism. 

5. Conclusion and Recommendations 
5.1 Conclusion 

This study examined tourist preferences in Abuja with a focus on 

infrastructure, security, and cultural offerings. Descriptive and 

inferential analyses revealed clear patterns: 

 Domestic tourists leaned toward heritage and cultural 

architecture, while international tourists preferred hybrid 

culture–nature experiences. 

 Infrastructure, cultural engagement, and safety/value 

emerged as the three strongest satisfaction dimensions. 

 A positive correlation between satisfaction and repeat 

visitation underscored the importance of delivering 

quality experiences. 

Together, these findings suggest that Abuja’s competitiveness as a 

tourist destination depends on strengthening physical 

infrastructure, fostering authentic cultural interactions, and 

addressing security concerns. The results also reaffirm existing 

literature, while contributing empirical insights specific to Abuja’s 

evolving tourism landscape. 

5.2 Recommendations 

Based on the findings, several practical and policy-oriented 

recommendations are advanced. It is expedient to 

a. Upgrade infrastructure by improving road 

connectivity, signage, shuttle services, and digital 

navigation tools to enhance accessibility and visitor 

convenience. 

b. Diversify tourism products through market 

segmentation, creating heritage-based itineraries for 

domestic tourists and hybrid nature–culture packages for 

international visitors. 

c. Deepen cultural engagement by empowering local 

artisans, guides, and performers, while expanding 

festivals, craft markets, and community-led initiatives 

that deliver authentic experiences. 

d. Strengthen safety and security via enhanced visible 

presence at attractions and clear communication 

strategies that build visitor confidence. 

e. Promote sustainable and inclusive tourism by 

embedding these strategies into Abuja’s tourism master 

plan, ensuring transparent pricing, fostering public–

private partnerships, and prioritizing community 

participation in line with global and regional policy 

frameworks. 
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