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Abstract 

Takaful insurance, an Islamic-based cooperative insurance system that operates on the principles of mutual risk-sharing and 

Shariah compliance, offers an alternative to conventional insurance, especially for the nation’s Muslim population. This study 

examined investment decisions and performance of Islamic insurance industry in Nigeria (a case study of Noor Takaful insurance 

limited Nigeria) 

The study adopted an Ex-post facto research design. The population of the study are customers of NOOR Takaful Insurance 

company, Lagos. A total number of 400 respondents were selected as the sample size for this study using Taro Yamane formula. A 

research questionnaire was developed as research instrument for data collection.  The study made use of convenience sampling 

method.  The data collected was analyzed using Statistical Package for Social Sciences (SPSS) version 25.0. Findings revealed that 

investment decision significantly influenced performance of Islamic insurance industry in Nigeria [(R2 = .062; F (1,399) = 26.095; 

p < .05)]. Accounting for about 6.2% of the variance observable in performance of Islamic insurance industry. Also, public 

awareness significantly influenced growth of Islamic Insurance companies [(R2 = .029; F (1,399) = 11.855; p < .05)]. 

Furthermore, a significant moderating effect of religion on the interaction between investment decision and performance of Islamic 

Insurance was established with p-value = 0.031.  

The study recommends the need to increase awareness and understanding of Islamic insurance products among consumers and 

stakeholders through targeted marketing and educational campaigns. 

Keywords: Insurance, Investment Decision, Performance, Shariah, Takaful 
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1. Background to the Study 
Performance is a particular result obtained in management, 

economics, marketing, etc. that expresses elements of 

competitiveness, efficiency, and effectiveness of the organization 

and its procedural and structural components. Research suggests 

that firm performance is a comprehensive concept that 

encompasses various aspects, including competitiveness, 

efficiency, and effectiveness in management, economics, and 

marketing1. It is a multifaceted measure that can be evaluated 

through market-based and accounting-based metrics. A firm that 

excels in performance can yield sustained profits, stimulate job 

creation, and boost individual incomes. Moreover, high 

performance can lead to increased employee benefits, improved 

production quality, and enhanced customer satisfaction, 

underscoring the importance of performance measurement in 

achieving these outcomes. Every firm is concerned with how well 

it performs, and excellent performance not only increases the 

company‟s market value but also adds to the industry‟s long-term 

development, that contributes to the general prosperity and 

advancement of the economy. 

Financial performance means the degree to which financial goals 

are been attained and the practice of measuring the results of a 

firm's policies and operations in monetary terms. It is used to 

measure firm's overall financial health over a given period of time 

and can also be used to make comparisons of similar firms across 

the same industry or to compare industries or units in general2. 

Financial performance gauges the success of a company in 

achieving its objectives, measured by evaluating the financial 

outcomes of its strategies and operations3. It assesses a firm's 

financial health over time and enables comparisons with industry 

peers. A key aspect of financial performance is profitability, which 

examines a company's efficiency in generating earnings and returns 

on assets and equity4. Common metrics for financial performance 

include Return on Assets (ROA) and Return on Equity (ROE). 

These metrics provide crucial information for stakeholders, 

including managers, investors, and analysts, to inform decisions on 

dividend payments, management effectiveness, and strategic 

evaluations5. 

Statement of Problem 

It is of the utmost importance to put in place a robust financial 

system, and this is especially true for a nation like Nigeria, which 

is a formidable power on the African continent. The expansion of 

takaful as a significant component of Islamic finance continues to 

be an essential component as the nation works towards its goal of 

becoming a significant international financial centre on the African 

continent. After more than a decade of existence, Takaful 

operations are still in their infancy. This is the case despite the 

efforts of the government as well as the enormous potential for 

such a unique service. Taking into account all of the positive 

aspects, Takaful should have been an enormous success in Nigeria; 

however, this has not been the case so far. Despite the growing 

importance of Islamic insurance (Takaful) in Nigeria's financial 

sector, there is a dearth of research on the investment decisions and 

performance of Takaful operators in the country54. The 

conventional insurance industry has dominated the market, leaving 

Takaful operators with limited market share and underdeveloped 

investment strategies. 

The topic of insurance has been the subject of a number of articles, 

particularly those focusing on developing nations55. These make 

use of a wide range of procedures and methods, such as surveys of 

households, randomized controlled trials, and interviews. However, 

there has not been a lot of research done on takaful, and the studies 

that have been done do not differentiate between the demand for 

takaful and trust in takaful56. Also, religious beliefs play a 

significant role in influencing individuals' financial decisions, 

particularly in the context of Islamic finance. Understanding how 

religious beliefs and ethical considerations influence investors' 

attitudes towards Islamic finance products is essential for Noor 

Takaful Insurance Limited to tailor their offerings effectively.  

Aim and Objectives of the Study 

This study aim to examine Investment Decisions and performance 

of Islamic insurance industry in Nigeria (A case study of Noor 

Takaful Insurance Limited Nigeria). The specific objectives of this 

research are to 

i. determine the extent to which building public awareness 

of Takaful services has significant effect on investors 

and customers Takaful services adoption 

ii. investigate how investors satisfaction (Service Quality 

(SQ) and Relationship Quality (RQ)) affects the 

performance of Islamic insurance industry in Nigeria.  

Research Questions 

i. To what extent has building public awareness of 

Takaful services has significant effected growth of 

Islamic insurance industry in Nigeria? 

ii. Does investors‟ satisfaction (Service Quality (SQ) and 

Relationship Quality (RQ)) affect Profitability of 

Islamic insurance industry in Nigeria? 

2. Literature Review 
The various theories used in the study, related empirical works and 

gaps of the literatures identified.  

Conceptual Review: Concept of Investment 

Traditionally, investment is described as the "commitment of 

resources to achieve future benefits." If the investment entails 

money, it is characterized as a "money commitment to receive 

more money later. “An investment can be defined broadly as "the 

tailoring of the pattern of expenditures and receipt of resources to 

optimize the ideal patterns of these flows”1. The goal of investing 

in finance is to earn a return on the invested asset.  A gain (profit) 

or loss realized through the sale of a property or investment, 

unrealized capital appreciation (or depreciation), or investment 

income such as dividends, interest, or rental income, or a mix of 

capital gain and income, may constitute the return. Currency gains 

or losses owing to changes in foreign currency exchange rates may 

also be included in the return. Higher-risk investments are often 

expected to yield better returns by investors. When a low-risk 

investment is made, the return is usually low as well. In a similar 

vein high risk carries a significant possibility of loss.. 

Concept iof iPerformance i 

Performance irefers ito ithe iachievement iof idesired ioutcomes, 

igoals, iand iobjectives iby ian iorganization, ientity, ior 

iindividual. iIt iencompasses ithe imeasurement iand ievaluation 

iof iefficiency, ieffectiveness, iand iprogress itowards ispecific 

itargets, istandards, ior ibenchmarks118. iPerformance ican ibe 

iconsidered ithe iextent ito iwhich ian iorganization isucceeds119. 

iPerformance iprovides iinformation iabout ithe irelationships 

ibetween ieconomy iand irealized ioutput, iefficiency iand 

ieffective icost, iand ieffectiveness iand iachieved ioutcome118. 
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iPerformance iin ian iorganization iis ia imetric ithat iassesses ihow 

isuccessfully ia ibusiness iaccomplishes iits igoals. iThe 

ieffectiveness iand iefficiency iwith iwhich ian iorganisation 

iachieves iits igoals ican ibe iused ito imeasure iperformance. 

Performance iis ia imulti-based iconstruct, iwhich imeans ithat 

iorganizations imust ibe iseen ias iperforming iand icreating ivalue 

ion imultiple idimensions, isuch ias igrowth, iprofitability, iand 

ilegitimacy120. iThis imeans ithat iorganizations iare icontinuously 

itrading ipositive ioutcomes iin ione idimension ifor iworse 

ioutcomes iin ianother iand ithat iit iis imisleading inot ito itake 

ithese itradeoffs iinto iaccount iwhen ideveloping ian ioverall 

imeasure iof iperformance. iFor iexample, ibefore iconcluding ithat 

ia idownturn iin iprofitability, ias imeasured iby ireturn ion 

iinvestment, iis ia isign iof ideteriorating iorganizational 

iperformance, iconsideration ishould ibe igiven ito 

icontemporaneous isuccess iin iaccumulating inew iresources iin 

ithe iform iof icapital iraised ifrom ishareholders.  

Financial iPerformance 

Financial iperformance iis ia imeasure iwithin ia icompany ito 

iassess ithe ilevel iof isuccess iof ia icompany's iprofits. iThus, 

imeasuring ifinancial iperformance ican ibe idone iby ianalyzing 

ifinancial ireports124. 

Financial iperformance iis ithe imeasure iof ithe ivariance iof ithe 

ifinancial istate iof ian iorganization ior ithe ifinancial ioutcomes 

ithat iresults ifrom imanagement idecisions iand ithe 

iimplementation iof ithose idecisions iby ithe imanagement iof ithe 

iorganisation, iarguing ithat ithe ioutcomes iare inot iuniversal ibut 

ithat ithe iselection iof ithe imeasures ithat irepresent iperformance 

iof ia iparticular iorganization iis idone ibased iupon ithe isituation 

iof ithe iorganisation ibeing irated125. iFinancial iperformance 

ireflects ithe idegree ito iwhich ifinancial iobjectives iare ibeing ior 

ihas ibeen iachieved iduring ia iparticular iperiod iof itime iand 

iform ithe iprocess iof iaccessing ithe iachievements iof ia ifirm's 

ipolicies iand iactivities iin ifinancial iterms. iFinancial 

iperformance iassessment iis iemployed ito ievaluate ifirm's itotal 

ifinancial isustainability iover ia igiven iperiod iof itime iand iit 

ican ialso ibe iused ito icompare iand icontrast isimilar ifirms 

iacross ithe isame iindustry ior ito icompare iindustries ior isectors 

iin iaggregation. iThere iare ithree iratios ithat iare itypically iused 

ito imeasure ithe iFinancial iPerformance iof ibanks iin iempirical 

istudies, ithese iare ireturn ion iassets i(ROA), ireturn ion iequity 

i(ROE) iand inet iinterest imargin i(NIM)126. iThe iReturn ion 

iAssets i(ROA) iis ithe isimplest imeasure iof ibank ifinancial 

iperformance iusing iprofitability iexplaining ifurther ithat iROA 

ireflects ithe icapability iof ia ibank ito igenerate iprofits ifrom iits 

iasset imanagement ifunctions iReturn ion iasset iis ithe imost 

ifrequently iused iratio ifor ievaluation iof ibank iprofitability127. 

iReturn ion iAssets i(ROA) ias ia ifinancial iratio ithat ireveals ithe 

irate iof iprofit ian iorganization iearns iin irelation ito iits ioverall 

iresources127. iROA iis ian iindicator iof ihow ilucrative ia 

ibusiness ientity iis, iin irelation ito iits itotal iassets. 

Interest irate irefers ito ilending irate ias ithe iprice ipaid ifor ithe 

iuse iof imoney iexplaining ithat, iit iis ithe iopportunity icost iof 

iborrowing imoney ifrom ia ilender ito ifinance iinvestment 

iproject124. iInterest irate ican ialso ibe iseen ias ithe ireturn ibeing 

ipaid ito ithe iprovider iof ifinancial iresources, ifor iforgoing ithe 

ifund ifor ifuture iconsumption iand iis iusually iexpressed iin 

ipercentage. iBanks ibenefit ifrom irising iinterest irates iin inormal 

ieconomic iconditions iexplaining ithat ithe iprofitability iof ibanks 

iimproves isince irising iinterest irates itend ito iincrease ithe 

ispread ibetween ithe isaving iand ithe iborrowing irates. 

 

Financial iIndustry iPerformance iIndicators 

There iare ivaried iindicators iof ithe ilevel iof ifinancial iindustry 

iperformance. iSeveral iauthors ihave iadopted idifferent 

itraditional iand inon-traditional iindicators isuch ias isize, 

iprofitability, iassets ietc 

i. Size i/ iLiquid iLiabilities 

Some iworks iadopted ithe isize iof ithe iformal ifinancial isector 

irelative ito ieconomic iactivity, ito imeasure ifinancial isector 

idevelopment. iThe iusers iof ithis imeasure iof ifinancial 

idevelopment ihypothesize ithat ithe isize iof ifinancial 

iintermediaries iis ipositively irelated ito ithe iprovision iof 

ifinancial iservices128. iThe iconcept iof ifinancial isector 

idevelopment iis ialso ireferred ito ias ifinancial idepth. iOne 

imeasure iof ifinancial idepth iequals ithe iratio iof iliquid 

iliabilities iof ithe ifinancial isystem ito iGDP. iLiquid iliabilities 

iof ithe ibanking isystem iis ia ikey iindicator iof ifinancial 

idepth129. iHowever, inotes ithat iresearchers iare ishifting ifrom 

inarrower imonetary imeasures i(M1 iand iM2) ito ibroader 

idefinitions, isuch ias iM3, iwhich iis igenerally ireferred ito ias 

ithe iliquid iliabilities iof ithe ibanking isystem129. i 

ii. Profitability i/ iEfficiency i 

Two imeasure iof ibank iperformance ihad ibeen iconsidered iin 

istudies130: iBank iprofitability i(measured ias iprofits, idivided iby 

iassets) iand iBank iInterest iMargin i(measured ias inet iinterest 

iincome idivided iby iassets. iBank iinterest imargin iequals i(pre-

tax) iprofits iplus ibank ioperating icost, iplus iloan iloss 

iprovisioning i(and iminus inon-interest iincome). iProfitability iis 

ialso ivery iimportant ifor ithe iproper ifunctioning iof ifirms iin 

ithe ireal isector iof ithe ieconomy. iProfitability iis icrucial ifor 

ithe icontinuity iof ibusiness.  

Figure 2.1: Core Activities of Insurers 

 

Researchers 2024 

The iGovernance iFramework iof ithe iInsurance iSector iin 

iNigeria 

A. Regulatory iFramework iin ithe iInsurance iSector. 
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The iinsurance isector iis igoverned iby itwo iprincipal ilegislations 

i– ithe iNAICOM iAct i1997 iand ithe iInsurance iAct i2003. i iIn 

ithe iintroductory ipart iof ithe ipaper iwe ioutlined ithe ihistorical 

itrajectory iof ilegislation iin ithe isector, istarting ifrom ithe i1961 

iAct iand ithe ivarious iother iregulatory iinterventions i ilargely 

iunder ithe imilitary iregimes iculminating iin ithe i2003 iInsurance 

iAct ipassed iby ithe iNational iAssembly. 

The iNAICOM iACT i1997 

The iAct iestablished ithe isole iregulator iin ithe isector, iwith ia 

imandate iin iSection i6 iof ithe iAct i„to iensure ithe ieffective 

iadministration, isupervision, iregulation iand icontrol iof 

iinsurance ibusiness iin iNigeria‟. iThe iact igrants ifurther ipowers 

ito istipulate irates iof ipremiums, icommissions iand ito iestablish 

igeneral istandards ifor ithe iconduct iof iinsurance ibusiness. iThe 

iAct iin iSection i8(f) igrants ithe iregulator ithe ipower ito imake 

ifurther iregulations ifor ithe ipurpose iof iachieving iits istated 

iobjectives iand ifor igiving ieffect ito ithe ipowers igranted. iIt 

iestablishes iin iSection i62 ithat ithe icommission ishall itake 

ipolicy iinstructions ifrom ithe iMinister ishall ibe iduty ibound ito 

icomply itherewith. 

The iInsurance iAct i2003 

The iAct iprescribes ithe iclasses iof iinsurance ibusiness iin 

iNigeria iand iprovides ithe iincreased iminimum icapital 

irequirements ifor ieach iclass iof iinsurance ibusiness. iIn iSection 

i9(4) i iit igrants ipowers ito iNAICOM ito ifrom itime ito itime 

iincrease ithe iminimum icapital irequirements ifor iplayers iin ithe 

iindustry. iIt imakes iprovision ifor ithe istructure iand ipersonnel 

iof iInsurance icompanies iand ialso ifor iother ioperators ilike 

ibrokers iand icommission iagents. iIn iSection i50, iit iprovides 

ifor ithe iplace iof ipaid iup ipremium ias ithe ivalidating ifactor iof 

ian iinsurance icontract, iintroducing ithe i„No iPremium iNo 

iCover‟ iConcept. iIn iSections i64 iand i65, iit imakes iprovision 

ifor imandatory iinsurance ifor iBuildings iunder iconstruction iand 

ipublic ibuildings irespectively. iIt icreates ioffences ifor idefault 

iwith ipunishment iof iN250, i000.00 ior ithree iyears 

iimprisonment ior iboth. iSimilarly iin iSection i68, iit iprovides 

ifor imandatory iThird iParty iLiability iInsurance ifor iuse iof 

iMotor iVehicles imaking iprovision ifor icover iof inot iless ithan 

iN1, i000,000.00 ifor isuch iliability, iand iin iaddition, iadopts ithe 

iprovisions iof ithe iMotor iVehicles i(Third iParty) iInsurance iAct 

i1950 i. iThe ipunishment ifor idefault iin ithis isection iis ia ifine 

ior iN250, i000.00 ior ione iyear iimprisonment ior iboth. 

Historical iBackground iof iTakaful iin iNigeria 

Nigeria iis ithe ilargest icountry iin iAfrica iin iterms iof 

ipopulation. iAccording ito ithe iWorld iBank, ithe ilast iestimation 

iof iNigeria‟s ipopulation iis iapproximately i201 imillion ipeople. 

iOut iof ithe iestimated ipopulation, iabout i50% iare iMuslims. 

iInternational iMonetary iFund i(IMF) iprojection iforecasted ian 

iincrease iof ithe iNigerian ipopulation ito iaround i210 imillion 

iinhabitants iby i202140. iBesides, iconsidering iits iestimated 

iGDP iof i1.1 itrillion iUS idollars, iNigeria ihas ibeen iregarded 

ias ithe ilargest ieconomy iin ithe iwhole iof iAfrica isince i2015. 

iEarlier, ithe iCentral iBank iof iNigeria i(CBN) ihad idivulged iits 

i2020 iFinancial iSystem iStrategy ias ithe iblueprint idesigned ito 

ireposition ithe icountry iin iorder ito iactualize ithe iaim iof ibeing 

ithe iAfrica‟s imajor iInternational iFinance iCentre i(IFC) iby ithe 

iyear i202041. 

In iaddition, iNigeria ihas ibeen ioptimistically iprophesized, iby 

iGoldman iSachs, ias ione iof ithe i11 icountries iin iworld iwith 

igreat ipotential ito ipossibly irival ithe iG7 icountries iin ithe 

ifuture. iIt ishould ibe inoted iat ithis ijuncture ithat ithere iis ia 

ineed ifor ia irobust ifinancial isystem ito isupport iNigeria‟s 

iendeavors ito iactualize ia ivibrant ieconomy. iTo iachieve ia 

ivibrant ieconomy, ithe iinsurance iindustry ihas iexperienced ia 

irecapitalization iexercise iin i2007 iwith ithe iintent iof 

irepositioning ithe isector ifor igreater iefficiency iand 

ieffectiveness. iBeing ian iintegral ipart iof ithe iIslamic ifinancial 

isystem, itakaful iis ian iimportant icomponent iin ithis 

idevelopment. iThe iCentral iBank iof iNigeria, iin iits iprojection 

ifor i2012, iinitiated ithe iso-called i„National iFinancial iInclusion 

iStrategy‟ ito ipave ithe iway itowards ithe iaccomplishment iof ia 

isignificant iincrease iin ithe iaccess iand iuse iof ifinancial 

iservices iby ithe iyear i2020 ias ia iresult iof ithe irealization iof 

isevere ifinancial iexclusion, iparticularly iin ithe iMuslim 

idominated iNorthern iregion. iTherefore, ithe iNational iInsurance 

iCommission iof iNigeria i(NAICOM) iissued iTakaful-Insurance 

ioperational iguidelines iin i2013 iso ithat ithe idevelopment iof 

ithe itakaful iindustry ican ibe ifacilitated iand ito iensure ithe 

ienhancement iof ifinancial iinclusion 

3. Methodology 
This consists of research design, population of the study, sampling 

methods, research instruments, validation of instruments, reliability 

of instruments and administration of research instruments for data 

collection. 

3.1. Research Design 

A research design is the set of methods and procedures used in 

collecting and analyzing measures of the variables specified in the 

problem research. The design of a study defines the study type 

(descriptive, correlation, semi-experimental, experimental, review, 

meta-analytic) and sub-type (e.g., descriptive-longitudinal case 

study), research problem, hypotheses, independent and dependent 

variables, experimental design, and, if applicable, data collection 

methods and a statistical analysis plan. Research design known as 

the overall strategy utilized to carry out research that defines a 

succinct and logical plan to tackle established research question(s) 

through the collection, interpretation, analysis, and discussion of 

data.1 The nature of research of this study is quantitative research.  

Quantitative research is the systematic empirical investigation of 

observable phenomena via statistical, mathematical, or 

computational techniques. The objective of quantitative research is 

to develop and employ mathematical models, theories, and 

hypotheses pertaining to phenomena.  

This study made use of an Ex-post facto research design. Survey 

research is defined as "the collection of information from a sample 

of individuals through their responses to questions" 2.  A survey is 

a research method used for collecting data from a predefined group 

of respondents to gain information and insights into various topics 

of interest. The data is usually obtained through the use of 

standardized procedures to ensure that each respondent can answer 

the questions at a level playing field to avoid biased opinions that 

could influence the outcome of the research or study. The process 

involves asking people for information through a questionnaire, 

which can be either online or offline.  

3.2. Population of the Study 

The population of this study consist of customers of NOOR 

Takaful Insurance company, Lagos. Noor Takaful was duly 

licensed by NAICOM in April 2016 as the first full-fledged 

composite takaful-insurance operator in Nigeria with 100% 

indigenous Nigerian shareholding with over 50,000 customer base. 
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3.3. Sample and Sampling Techniques 

The Sampling Technique used in this study was a convenience 

sampling method. This is a non-probability sampling method 

where units are selected for inclusion in the sample because they 

are the easiest for the researcher to access. This can be due to 

geographical proximity, availability at a given time, or willingness 

to participate in the research.  

 

Since it is practically impossible for the researcher to sample the 

entire customers of the insurance company, the Taro Yamane 

formula which is given as follows was used determine the sample 

size: 

n = 
 

        
 

where:    

n = number of samples 

N = total population  

e = error margin / margin of error 

N= 50,000 

e = 0.05 

e2 = 0.0025 

1 +      = 126 

 

        
  = 50000/126 = 396.8 

n = 396.8 ≈ 400 

Therefore a sample size of 400 customers were selected for this 

study. 

3.4. Pilot Study 

A pre-test of the questionnaire was carried out in order to assess 

the relevance and appropriate comprehension of the study topics. 

The questionnaire was reviewed by the researcher's supervisor as 

well as marketing specialists. It was proposed that the pilot 

research sample should be 10% of the sample size expected for the 

study population4. This was also consistent with a scholar 5 

position on ten (10) per cent of the study population. The pilot 

study was deemed required in order to establish the willingness of 

the respondents, to anticipate their reactions, and to determine the 

reliability of the questionnaire when utilized in the study's 

population.  

Validity of the Instrument 

The validity of the measuring instrument (questionnaire) 

essentially measures the characteristic of what one actually sets out 

to measure2. The research instrument was validated by the 

researcher‟s supervisor for content consistency and in the context 

of research objectives before the questionnaire was administered to 

all chosen respondents for the study. Steps were taken prior to the 

actual distribution of questionnaires to respondents to ensure that 

the scale items appropriately covered the region of the construct. 

Copies of this questionnaire were distributed to academic people as 

well as professionals for validation. This was done to collect their 

general views and necessary suggestions on the question's 

suitability and sequence. 

Reliability of the Instrument 

Reliability refers “to the extent to which the data collection 

techniques or analysis procedures provide accurate findings”. 

Therefore, prior proceeding to the next stage that is data analysis, it 

is important to ensure the reliability of the survey questionnaire. 

Thus, for this purpose, Cronbach‟s alpha coefficient was used to 

determine if the respondents were consistent in their answers.  The 

researcher will subject the questionnaire to test reliability. 

Cronbach alpha coefficient will be used to determine the reliability 

statistics. A cronbach alpha coefficient of >0.7 score for 

questionnaire item is known to be reliable3.  

Method of Data Collection 

The study made use of primary data using the questionnaire as 

instrument for data collection. Data were collected by 

administering a structured questionnaire to Four hundred (400) 

customers selected for this study. The copies of the questionnaire 

were administered by trained research assistants for the 

administration and retrieval of instruments. The research assistants 

employed were trained for 5-days on the modalities for 

questionnaire distribution, retrieval and the purpose of carrying out 

the research in line with ethical standards.  

Method of Data Analysis 

Data analysis was done after the data gathered are coded and 

managed using the Statistical Package for Social Sciences (SPSS). 

Data analysis was done using Inferential and Descriptive statistics. 

The descriptive statistics was used because it involves simple 

percentages, frequencies, which usually indicate the composition 

of respondents in the population with specific responses to the 

given questions in the questionnaires administered. The descriptive 

was used for demographic characteristics of the respondents while 

hypotheses were tested using Multiple Regression Analysis. 

4. Results and Discussion of Findings 
This study is on investment decisions and performance of Islamic 

insurance industry in Nigeria; a case study of Noor Takaful 

Insurance limited Nigeria. 

For the analysis, the demographic characteristics of respondents 

were done using descriptive statistics using Frequency tables, 

percentage, mean and standard deviation. The hypotheses were 

tested using inferential statistics such as Multiple Regression 

Analysis. 

Information regarding respondents‟ demographic, response to each 

research question and test of hypotheses are presented in this 

chapter. The last section presents discussion based on the findings 

in this study. 

Demographic Characteristics of Respondents 

Table 4.1: Gender of Respondents 

Gender of Respondents Frequency Percent 

Male 231 57.8 

Female 169 42.2 

Total 400 100.0 

Source: Field work, 2024 

Table 4.1 shows that 231 (57.8) of the respondents are male while 

169 (42.2%) are female which implies that majority of the 

respondents are female. 

Table 4.2: Age of Respondents 

Age of Respondents Frequency Percent 

Less than 25 years 46 11.5 
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26-35 years 154 38.5 

36-45 years 123 30.8 

46-55 years 77 19.3 

Total 400 100.0 

Source: Field work, 2024 

Table 4.2 shows that 154 (38.5%) of the respondents are within the 

age group of 26-35 years, 123 (30.8%) of the respondents are 

within 36-45 years, 77 (19.3%) while 46 (11.5%) are less than 25 

years. This implies that majority of the respondents are within 36-

45 years. 

Table 4.3: Educational Qualification of Respondents 

Educational Qualification Frequency Percent 

SSCE 27 6.8 

OND/NCE 159 39.8 

BSC/HND 167 41.8 

Postgraduate  47 11.6 

Total 400 100.0 

Source: Field work, 2024 

Table 4.3 shows that 167 (41.8%) of the respondents have 

BSC/HND certificate, 159 (39.8%) of the respondents have 

NCE/OND, 47 (11.6%) have Postgraduate educational 

qualification while 27 (6.8%) have SSCE. This implies that 

majority of the respondents have First degree. 

Table 4.4: Religion of Respondents 

Religion Frequency Percent 

Christianity 68 17.0 

Islam 332 83.0 

Total 400 100.0 

Source: Field work, 2024 

Table 4.4 shows that 332 (83.0%) of the respondents are Muslims 

while 68 (17.0%) were Christians. This implies that majority of the 

respondents were Muslims. 

Table 4.5: Occupation of Respondents 

Occupation Frequency Percent 

Civil servants 88 22.0 

Traders 78 19.5 

Business 144 36.0 

Artisan 76 19.0 

Unemployed 14 3.5 

Total 400 100.0 

Source: Field work, 2024 

Table 4.5 shows that 144 (36.0%) of the respondents are business 

men/women, 88 (22.0%) were civil servants, 78 (19.5%) are 

traders, 76 (19.0%) are artisans while 14 (3.5%) were unemployed. 

This implies that majority of the respondents were business 

men/women. 

Table 4.6: Monthly Income 

Monthly Income (Naira) Frequency Percent 

Less than 50,000 46 11.9 

51,000-100,000 238 61.7 

101,000-150,000 64 16.6 

151,000-200,000 31 8.0 

Above 200,000 7 1.8 

Total 386 100.0 

Source: Field work, 2024 

Table 4.6 shows the monthly income of the respondents. It 

revealed that 238 (61.7%) of the respondents earn 51,000-100,000 

naira monthly, 64 (16.6%) earn 101,000-150,000 naira monthly, 46 

(11.9%) earn less than 50,000 naira monthly,  31 (8.0%) earn 

151,000-200,000 naira monthly while 7 (1.8%) earn more than 

200,000 naira monthly. This implies that majority of the 

respondents earn 51,000-100,000 naira monthly. 

Research Question 

RQ1: To what extent has building public awareness of Takaful 

services has significantly affected investors and customers 

Takaful services adoption? 

Table 4.7:  Have you heard of Takaful services before? 

Have you heard of Takaful 

services before? 

Frequency Percent 

Yes 284 71.0 

No 116 29.0 

Total 400 100.0 

Table 4.7 shows that 284 (71.0%) of the respondents claimed that 

they have heard of Takaful before while 116 (29.0%) of the 

respondents claimed that they have not heard of it before.  

Summary, Conclusion and Recommendations 

Summary of Findings 

i. The level of awareness of Takaful insurance among 

the respondents was high. 

ii. Majority of the respondents claimed they first heard 

about Takaful insurance from employees of Noor 

company and radio. 

iii. Service quality and relationship quality jointly 

significantly influenced switching intentions of 

customers from conventional to Takaful insurance. 

iv. The independent contribution of service quality and 

relationship quality were positively significant to 

switching intentions of customers from 

conventional to Takaful insurance ( = .583; t = 

24.244; p< .000) and ( = .213; t = 4.814; p< .000).  

v. Investment decision significantly influenced 

performance of Islamic insurance industry in 

Nigeria. 



Copyright © ISRG Publishers. All rights Reserved. 

DOI: 10.5281/zenodo.14542574  
166 

 

5. Conclusion 
The findings of this study revealed that Investment decision of 

customers significantly influenced performance of Islamic 

insurance industry in Nigeria. The study found that investment 

decisions in the Islamic insurance (Takaful) industry in Nigeria are 

influenced by various factors, including regulatory frameworks, 

religion and the ethical guidelines of Islamic finance. Religion is 

one of the major factor influencing investment decisions in the 

Islamic insurance (Takaful) industry in Nigeria. This was 

established in the study as there was a significant moderating effect 

of religion on the interaction between investment decision and 

performance of Islamic Insurance implying that moderating effect 

of religion on the interaction between investment decision and 

performance of Islamic Insurance was statistically significant. 

Recommendations  

i. There is need to develop robust regulations 

specifically tailored to the Islamic insurance sector, 

ensuring they support Shariah-compliant 

investments and operations. 

ii. There is need to offer continuous training and 

development programs for Shariah scholars and 

investment managers to keep them updated on best 

practices and emerging trends in Islamic finance. 
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